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good clean
greens

—F—

organicgirl g00d clean greens are created with
premium quality, unmatched taste, and a whole
lot of love. we started with a handful of traditional
greens and have grown to embrace the exciting
flavors and textures of all things green.

promivm %Aa\\’r\{ uwnmatched taste washed? 100% recncled
oreen we carefully select our seedsand  our greens are washed three times  our salad clamshells are made
hands down, we offer the freshest  create unique blends to ensure the  before they are packaged - so you from 100% recycled plastic and
organic greens you can buy! best quality and taste! don't have to! are 100% recyclable as well!

i 100%
RECYCLABLE
PACKAGING

a S a Y & ¥ 1 A a
ATUNWNFLEN b s EIGEEY 19 3 A%e 1dnaadlaaa

good clean greens

oraanicairl

good clean greens
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s

A5

product story

tender kale? no joke here! we've selected flavorful, tender baby
kale that has big daddy kale's famous superfood nutrition mixed

good clean greens in with other baby greens to make it taste fantastic!

or@m?c irl

tasting notes

we've mixed our tender baby kale with baby spinach and other
tasty greens that you &lready love. o now you can enjoy the epic
nutrition of kale...in a flavorful powerhouse baby salad blend!

available Sizes

*50z. 142¢

keN product product
ingredients nutrition

" 2 * & @ b

baly kale baby spinach tango usda organic excellent Source of excellent Source of
vitamin k vitamin a

M‘C@ (
good clean greens

0@

iheart baly kale
related recipes

a healthy twist on a classic atangy baloy kale salad a healthy worning boost!

Caegsar Said kale citrus salad antioxidant boost baby kale smoothie
baby kale caesar salad
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“Your brand is what

other people say
about you when
you're not in the room.”

Jeff Bezos, founder of Amazon.com
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