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MMA
woRLD Home Events Celebs Schedule Press Contact Us Q
EXPO

Event Audience & Demographics
CONSUMER ATTENDEE PROFILE:

Audlence Age:
18 - 25 21%

*26 - 35 49%
*36 -45 21%

Looking to Purchase:

*Apparel 76%

*Gear 64%

*Equipment 51% MMA
*Memberships 55% WORLD

*Health Products  61% EXPO

89% of attendees polled Id attend 2 or more Expos within a single year! MMA WORLD EXPO SPONSORS

BUSINESS ATTENDEE PROFILE:

Timeline to Purchase:

*Immediate 37%
*0 - 3 Months 44%
*3 + Months 19%

Events Celebs Schedule Press Contact Us
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FIGURE 0.1

Opening
a business

What is measured in Doing Business?
Deal ith
Getting a Accessing ealing with
i - day-to-day
location finance

operations

Operating in a
secure business
environment

Enforcing
contracts

Resolving
insolvency

* NN BOPDOOOG6D
—
() Startinga Employing Dealing with ~ Getting  Registering  Getting  Protecting  Paying  Trading  Contracting
lﬂ ‘iwg ﬂ Q business ~ workers  construction  electricity  property credit minority taxes across with the
o permits investors borders  government
* aunuaanaIn GDP amnstauny orig o
ﬁ —) odocuments.worldbank.org
e AUUUsTBINST 9N s.l"lm/ Aaaedo
¢ A9 UIBANNUEAN n‘wus'\u
; 2 B o iii & =
o/ 1 U o = "l U 1 o/ 2 22
3 517
61N984 Uszineii snalasinaAaidnn ;5 ==
b 787 91 653 154 | Lao PDR 508
§§ TR &7 | e 3
H 75| % 7 R e @
; g .
OECD members tend to be high-income nations, and income inequality may be even more i i :’5‘, i i
pronounced in poorer countries not considered. 5 R e At
A R R ——
1. South Africa. s = S AR :
1. South Africa = a ;
2. China. o AR C B ;sa
« Gini coefficient: 0.62 (pretax + transfers: 0.72) Sf ii; e s §§§ Eﬁ G ;EZ
729 | 122 [ Lesoiho - T e
3. India. « Unemployment rate: 27.3% Al RE i.j’i F i
. DP ita: $12,2 e —
4. Costa Rica. * GDP per capita: $12,287 e ———
« Poverty rate: 26.6% SRS,
5. Brazil.
« Population: 56.7 million Methodology
6. Mexico. Income inequality in South Africa today is, in large part, the legacy of the To determine the countries with the most uneven distribution of income, 24/7
government's former policy of apartheid. The policy segregated the country's black Wall St. reviewed post-tax and transfer Gini coefficients published by the OECD .
7. Chile. majority from the white minority to the great economic and political disadvantage We also considered data on GDP at purchasing power parity, poverty rate,
of the former group. Apartheid was the law of the land from 1948 to 1994, and unemployment, GDP per capita, as well as social spending (which the OECD
8. Turkey. many of the economic disadvantages that are law during tha? near h‘.ﬂf'cemflry defines as “cash benefits, direct in-kind provision of goods and services, and tax
' are now so deepg' entrerflfcill.led that South Aflrllca has t.he wors; income 1zneq.ual:y of breaks with social purposes”) — all from the OECD. We also reviewed the
More items... - May 28, 2019 anyQECDmemberorathhiate staks. Mo tenione Every lour Worensin the Corruption Perceptions Index from global corruption watchdog Transparency

country are unemployed, and frequent labor strikes and skill shortages hinder the
country's economic growth outlook.

12

International to gauge levels of public sector corruption. All figures are for the
most recently available year. All ranks are for the OECD member and affiliated
states with data available.
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FIGURE 0.1 What is measured in Doing Business?

. ) . Dealing with Operating in a
Opening Getting a Accessing 9 P g-
' : _ day-to-day secure business
a business location finance : .
operations environment

@ODO0OOOHOSOR OO

Startinga Employing Dealing with ~ Getting  Registering  Getting  Protecting  Paying  Trading  Contracting Enforcing  Resolving
business ~ workers  construction electricity  property credit minority taxes across with the contracts  insolvency
permits investors borders  government

(coming soon)
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WHAT 1S THAILAND
TRUST MARK

Thatland Trust mark o asyinglinuaiSusosqumudumitdmucd iWodeaty
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HIGH STANDARD
185umsusasunrospuludsanmasnowraspuaiac wdsann

GREEN INDUSTRY
1aSumsSusosinnsiugamnnssuliivas:oud 2 Uoamstlie

(Green Industry) luodhedon nSoldSu ISO 14001

SOCIAL RESPONSIBILITY
omsdudufianssufidrledivoansanudodeony (CSR In
& CSR after process)

THAI LABOUR STANDARD
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Mega trends,
Emerging trend
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1 NO GOOD HEALTH QUALITY
POVERTY AND WELL-BEING EDUCATION

SUSTAINABLE £ &,
DEVELOPMENT s ALS
ECONOMIC GROWTH 9»0 w 10 &?&%ESHES 2 NPT

‘I' <’ nEéE

1 CLIMATE LIFE 1 PEACE, JUSTICE 17 PARTNERSHIPS
ACTION AND STRONG FOR THE GOALS SUSTAINABLE

INSTITUTIUNS DEVELOPMENT
@ GOALS

DECENT WORK AND

17

8%

o v e

1. Dynamic
Populatlons

LR
w7

l“:

Will we enjoy
the ride?

ity
£
B

B

behind?

7. Rise of the individual
and decline of

weiis

How safe will
we feel?

sipsos.com
GAME CHANGERS  ipsos
s |
=
3. Megacities

Necessity Changing our New illnesses,
not choice? behaviour? tired planet?

A

9. Always on versus
off the grid

e
™ ) ¢

More Work-life Where are
tension? balance? we heading?

GAME CHANGERS Ipsos.
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NOMNNLEINTINNTTDIaNNIDne
nvaNfirdpisanARaeRUNHUNBTHINUSANA WasNNzaNAURNNZD
Usandlng vl nguansasnamniinginegsnssudidnnsaiing
(Electronic Transaction Law) nfvang asgudiannsaling (Electronic
Signature Law) ngvana gsnssanensiiudiannsading (Electronic
Financial Transaction Law) ﬂ{]ﬂu’]ﬂa’]mu’lﬁ’ulﬁa\m’]’i]’]ﬂ'i)’l?jmu’m’i'iu
walrgaiannsaiing (Electronic Commerce Criminal Code)
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NORNIBDITYINTINNABNALABS (Computer Related Crime)
sufitnnUszasd lumsduasasdaan ananuiafiiisidudayainans suis
\Hunsweiiilaifigusna (Intangible Object) uaninfidngslugauranaTulad
dsauLne

nqnmﬂm‘suanLﬂﬁ'ﬂui’mgamqﬁtﬁnmaﬁné (Electronic Data
Interchange: EDI)

fasdaswas Wins vildnssuduandunediinnsaiindle
ngraneaasiiafianiediannsading (Electronic Signature Law)
fififnuszaed lunsadeanuiuas Wiudnsd ludufissdasiisnna Tulad
ian1sasansdiade

nguanen1s lowilunsdidannsaiing (Electronic Funds Transfer)
fiinguszasd lunnsduasagus Tnanasasrandnuseiufisfuas lunsvin
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certified organic \\@@/j/

‘?\\a

44’/0 5 h\‘Q

ﬁ\ AsureQuality

AUSTRA'.?NC
‘ CERTIFIED
ORGANIC

May contain

May contain ... AR
traces of...

Packed in an
environment
where ... may be
present

d X0
Made in a xamm\
that also

processes ...

Produced on
shared
equipment which
also processes ...

Produced in a
factory which
handles ...

Made on the
same production
line as..,

Made ina
production area
that also uses

No nuts in
ingredients

but cannot
guarantee to
be nut-free

Not suitable for

allergy sufferers

Due to methods
used in the
manufacture of
this product, it

may oceasionally

contain..

May be present:

(used by
VITAL™ 2.0)

22

Basic Elements on a Food Packaging Label

On closer inspection, you'll see there are usually five elements
to contain, unless a food producer is exempted from labeling tl
are:

e statement of identity, Nutrition Facts

8 servings per container

e the product’s net weight,

Serving size 2/3 cup (559)
e manufacturer’s address, oo
e nutrition facts, and calories 230
% DV*
® ingredients list 12% [ Total Fat 89
5% | Saturated Fat 1g
Trans Fat 0g

0% | Cholesterol 0mg

7% | Sodium 160mg

12% | Total Carbs 379

AANNDINNS | s
Added Sugars 0g

Protein 39

10% | Vitamin D 2mcg

20% | Calcium 260mg
45% | lIron 8mg
5% | Potassium 235mg

* FoovmmDalyVahes(DV)andubms
reference to be inserted here.

(3

=)
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istrarcorp.com

Nutrition Facts

8 servings per container
Serving size 2/3 cup (5549)

Amount per serving
Calories 230

“e Daily Value™

Total Fat 8g 10°%
Saturated Fat 1g 5%
Trans Fat Og

Cholesterol Omg 0%

Sodium 160mMmg 7T %

Total Carbohydrate 279 13°%6
Di=tary Fiber 4g 14°%6
Total Sugars 12g

Includes 10g Added Sugars 20%

Protein 29

Vitamin D 2mcg 10°c
Calcium 260mg 20%%¢
Iron 8mg 45%0
Potassium 235mg 6o

* The 9 Dally Value (DV) tells you how much a nutnent in
a serving of food contributes 1o a dally adlet. 2,000 calories
a day s used Tor general nutrnition aavice.




Registrar Corp |

sregistrarcorp.com

ﬁx#

Cholesterol Omg 0%
Sodium 160mg 7%
Total Carbohydrate 379 13%
Dietary Fiber 4g 14°%
Total Sugars 12g

Includes 10g Added Sugars
Protein 39

Vitamin D 2mcg
Calcium 260mg 20%
Iron 8mg
Potassium 235mg

* The % Dally Value (DV) lefis you how much a nutnent in
a serving of 1ood contributes 10 a dally dset. 2,000 calones
a day s used for general nutntion agvice

TYPE SIZE FOR CERTAIN ELEMENTS

Larger, bolded type for “Calories” and “Serving Size” declarations.

NEW DECLARATION FOR “ADDED SUGARS”

Sugars added during processing, sugars intended to be added to food, and certain

naturally-occuring sugars must be declared separately from “Total Sugars.”

NEW FOOTNOTE

A truncated footnote now defines % Daily Value (DV).

Foods intended for children aged 1 through 3 must specify “1,000 calories a day is used

for general nutrition advice.”

UPDATED SERVING SIZES

New reference amounts customarily consumed (RACC) for certain product categories

change serving sizes and daily values.

Products containing between 200 and 300 percent of their RACCs must display an

additional column of nutrition information for the whole package.

UPDATED NUTRIENT REQUIREMENTS

Quantities for vitamin D, potassium, calcium, and iron must be listed and expressed in

milligrams or micrograms.



US - Labelling Requirements

Name of food/product;

Country of origin for the product;
Ingredients;

Nutritional information;

English language labelling;
Food allergens; and.

Any chemicals/food additives used.
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Annex 2: Ethical Trading Initiative (ETI)
http://www.ethicaltrade.org/

‘The Ethical Trading Initiative (ETI) is a ground-breaking alliance of companies, trade unions and voluntary
organisations. We work in partnership to improve the lives of poor and vulnerable workers across the globe who make or
grow consumer goods - everything from tea to T-shirts, from flowers to footballs.’

The ETl base code is the reference used by Tesco (in addition to labour laws where the site/supplier is based). The base
code is derived from International Labour Organisation (ILO) core conventions and covers 9 key areas:

Employment s freely chosen

Freedom of association and the right to collective bargaining is respected

Working conditions are safe and hygienic

Child labour shall not be used

Living wages are paid

Working hours are not excessive

No discrimination is practised CO d e Of C O d U Ct 2ib N TeS C O

Regular employment is provided

No harsh orinhumane treatment s allowed ﬁju u,l.s\j\r']u

The base code is available in a variety of languages:
http://www.ethicaltrade.org/resources/key-eti-resources/eti-base-code

AUNT G736 Teniiaeil
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Hechsher EarthKosher Kosher Orthodox Union Kosher
Kosher certification mark Certification Kosher Certification Agency
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EASE OF USE

CHOICE AND
FLEXIBILITY OF
TEMPLATES

SEO

BASIC FUNCTIONS

ProDuUCT
PRESENTATION

ProDuUCT
VARIANTS

CART FUNCTION

USER RATINGS

s websitetooltester.com

) shopify

Shopify Review

4.7/5

‘£COMMERCE

BigCommerce
Review

4.6/5

(7L commERcE

WooCommerce
Review

4.4/5

2

SQUARE
Square
Ecomr
Revi

4.4

We use cookies to ensure that we give you the best experience on our website. Our work is supported by affiliate commissions. Learn more. OK
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FONUNEN® LAZATNE LINLESNTNINY
CIIE 2019

Nov 07, 2019

DITP ia5anilu Tuna TOPTHAI
Flagship Store...
Oct 24, 2019

DITP w@38atila TopThai Flagship
Store yu Tmall Global
Sep 18, 2019

“DENUATING” LUSUARUAILLSTU
i Teiisuipddaanlne...
Sep 04, 2019

DITP nyudoaulay asfiui
Tasy-sezan...

Sep 03, 2019
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Trader Joe's Mochi Ice Cream Show Down
May 23, 2019

ucy mocha

040’/."@"2 VEZOENT, r{
eo#eewzac/w
/ ‘ _.;,’

’gﬂtﬁ; 'ze
essert
Gree n‘l‘ea

Auns Igoduke
essert
Strawberry g

LEAF CREATION CO.LTD.

aw 111/27 Moo.6, Sanklang, Sankamphaeng,
Chiang Mai, 50130

ET Mr. Poramet Sai-Uparach

B¥-4m ™MD

E-mail mrieaf99@gmail.com, mrleafbiz@gmail.com

RERE (66) 86 182 3589

RuF 2016

MOQ 1,000 USD

b o3 | [0 JOEM [ JODM | o JSmall Lot Order
INMER  Chiang Mai

HEER 2 Times

PN AUNTT USSR
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Together Freight International Co.,Ltd.
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A Day in the Life of a Sales Representative -
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Critical Customer
thinking skills N service skills

Presentation skills

N

Verbal
communication skills
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. glagdnitna/anen overseas office

Panpuri takes Tokyo

May 26. 2017

Azuma Makoto’s dramatic floral installation “Flowers in Oil" commands
attention in the store.
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s blackcanyonthai.com

more..>>
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br. Learn how to create your own.

China South Korea
Afghanistan
aq
Iran &
Pakistan East China Sea
Nepal-_
idi Arabia ; ¢ \
India Myanm==
Oman Burri = :
( Philippine Sea
Yemen s South
Bay of B [ WEY: China Sea H
<. g y Bay of Benga w : o
Gulf of Aden Arabian Sea y oreeny {/ietham P ppines
\ P
Laccadive Sea =
omalia =
__________________________________________ =1 T~ Al W e e e e e e e ]
Indonesia
w Banda Sea Papua New
w 5 Arafura Sea Guinea
ue i
. Google My Maps
km NT Coral Sea

PRODUCTS
Beverage
Food
Bakery
Gelatoni
Visual Menu
Delivery

LOCATIONS

Branches

ABOUT US
About us
Coffee Story
Careers

'F = @ e

™

] ,

-=h

© All rights reserved 2014. Black Canyon (Thailand) Co.,Ltd.

NEWS & EVENTS
News
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On line Search Engine, SEO

Search Engine Anaz1s
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e http://www.google.com

e http://www.yahoo.com

e http://www.live.com

e http://www.bing.com
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Earthlink

Google @
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TusTanu wuviiaandn +/ Black Hat vs White Hat
Pay-Per-Click Tawanooulay s’ Search Engine Anazls
nsaanAnaulay aAnesls

-] o .
aa3ulUg3 Search Engine

HTML, XHTML waz HTMLS

uadi TusTunulas SEO

Hulea: Andamanguide.com
ATNAUNI: andaman
BUAY: 1-5 1A 4,780,000 518115

http://www.google.co.th/search?hl=th&q=andaman&meta=

uled: RuenRakStudio.com

A phuket wedding

BUAY: 1-20 317 515,000 5185
http://www.google.co.th/search?q=phuket+wedding&hl=th&start=10&sa=N

© q droerenas TusTundiuled SEO wiisLAy
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https://www.youtube.com/watch?v=IxpuO4VKKEg&feature=share

https:/lyoutu.be/Ixpu04VKKEQ(g
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* On line : Business Matching

5. angagndls Yaanalvin
wlAARN Ifotdls

£
. | (1 IPF - —
O - =y : —_
- ( ™ VeV Asian Trade Promotion Forum
Site Top > Supplier lists / Matching sites
Supplier lists / Matching sites About ATPF

Links to online matching and company search sites of ATPF country/region.

Australia (Austrade: Australian Trade and Investment Commission) Contact &

Australian Suppliers Directory

Search engine of Australian products and services to overseas buyers.

Chinese Taipei (TWTC: Taipei World Trade Center) Contact &

Taiwantrade ©

Operated by the Taipei World Trade Center, Taiwantrade is an online sourcing platform that enables buyers to find supplier
partners in a wide range of industries, such as semiconductors, information technology, machinery, auto parts, bicycles,
and hardware. Taiwantrade is backed by the government, and its membership includes over 90 percent of the economy's
exporting companies.

Hong Kong (HKTDC: Hong Kong Trade Development Council) Contact &

hktdc.com Online Marketplace

www.hktdc.com is a trusted online marketplace connecting worldwide buyers with 120,000+ quality wholesale

53

Topics

Trade Fair Search

Supplier/Matching Sites

FAQ/ Contact

Top Page

Member Organization

Australia

Bangladesh
Brunei
Cambodia
China

Chinese Taipei

{ I PREOES y SRS

Singapore (IE Singapore: International Enterprise Singapore) Contact &

Sri Lanka (SLEDB: Sri Lanka Export Development Board) Contact &

Exporters Directory ©

Showcase of Sri Lanka's Service Exporters

eMARKETPLACE ©

Thailand (DITP: Department of International Trade Promotion) Contact &

Thai Exporter Directory

The list of Thai exporters registered with the Department of International Trade Promotion, Ministry of Commerce, Thailand

Thailand Official B2B E-Marketplace |

Thailand B2B E-Marketplace : In order to enable entrepreneurs, especially SMEs, to promote their products and services to
potential buyers around the world at a lower cost, the DITP officially launched Thailand's B2B E-Marketplace through
"thaitrade.com” on September 1, 2011. Under this project, members have been receiving training on online trading,

techniques and E-Commerce marketing tools.

[ a o o’ o
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* On line : Business Matching

HOW T0?

ONLINE BUSINESS MATCHING

FOR BUYER

0 SIGN UP

9 VERIFY YOUR EMAIL

6 50 THAI COMPANIES

VERIFY EMAIL ADDRESS

THAI COMPANIES
PROFILE

o REQUEST A MEETING

waolifen.

Asout us

A FRAME HOUCTIONS.

st e

M®VE

commats ONUNE BUSINESS MATCHNG contact

FILM PRODUCTION AND DISTRIBUTION

Film Sale and Distribution

54

Request a meeting




sthaitrade.com

Online Business Matching

Online Business Matching

- dwinyaaesshanudmasdsanaannmmnys lan iuneiulaeds

- @NIIUANNNEIUNA LAANANNEZAINADIENTN HA L UAZAAIAI1NTE

- drsdesaranisan ludssmne naie) laglidaafunisliiasangsiasigaiiag

D:rp_é_ THAITRADE.COM

MSHDUSIA
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* On line : Business Matching
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Solutions & Business Match
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WHERE LOCAL DESIGNERS
MEET GLOBAL BUYERS

In line with the government’s policy in
promoting Thailand as the production and
export hub of quality lifestyle products of the
region, STYLE Bangkok October 2019
provided a one-stop sourcing platform for
buyers from around the world to handpick
their desired products, meet face-to-face
with local designers, and expand business
collaboration. For Thai designers and local
craftsmen, the Fair offered opportunities to
showcase their creativity, unique designs,
and exquisite lifestyle products that are rare
tofind elsewhere.

EXHIBITOR KEY STATS

Exhibitor numbers 986 companies 1,841 booths

859 Thai exhibitors, 1,653 booths

127 companies of overseas exhibitors, 188 booths

Overseas exhibitors: Taiwan, Vietnam, Hong Kong, China, Ghana, Japan, India, Malaysia, South Korea, and CLMV countries
VISITOR KEY STATS

TOP 5 MOST VISITING COUNTRIES

HIGHLIGHT EXHIBITIONS

Presented under the theme
“Crenovative Origin”, STYLE
Bangkok October 2019
underpinned the outstanding
features of Thai lifestyle products
that reflect an impeccable
combination of Creativity,
Innovation, and Thai Original
identity to global audience.

Apart from the eye-catching
designs with modern twist,
the Fair also featured more
than 20 exciting showcases
and exhibitions that put
spotlight on the high potential
markets worldwide. Some of
the highlight exhibitions are
Innovation plus Design Style
Café, Talent Thai & Designers’

Room, Design Excellence
Award 2019, Designer of the
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WHERE LOCAL DESIGNERS
MEET GLOBAL BUYERS

In line with the government’s policy in
promoting Thailand as the production and
export hub of quality lifestyle products of the
region, STYLE Bangkok October 2019
provided a one-stop sourcing platform for
buyers from around the world to handpick
their desired products, meet face-to-face
with local designers, and expand business
collaboration. For Thai designers and local
craftsmen, the Fair offered opportunities to
showcase their creativity, unique designs,
and exquisite lifestyle products that are rare
to find elsewhere.
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EXHIBITOR KEY STATS

8509 Thai exhibitors, 1,653 booths

127 companies of overseas exhibitors, 188 booths

VISITOR KEY STATS
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Overseas exhibitors: Taiwan, Vietnam, Hong Kong, China, Ghana, Japan, India, Malaysia, South Korea, and CLMV countries
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BANGKOK GEMS
t & JEWELRY FAIR
.6(7 Edition September 20 26
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e pbkkgems.com

With over 90% of Thai jewelers operating as SMEs, the variety of jewelry designs is endless. For the 61 edition of the
Bangkok Gems & Jewelry Fair, the DITP has carefully selected over 100 small jewelry brands with great potential for
The New Faces showcase that is bigger and better than previous editions of the fair.

From brands specializing in dainty designs to brands proudly showcasing bold statement jewelry, from classic, timeless
designs to abstract and cutting-edge pieces for the fashionista, find them all at The New Faces showcasel!

AC Jewelry

Add Lawan Narksook
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AEC

BUSINESS
SUPPORT
CENTER

fug AEC Business Center
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Thai Trade Center , Vientiane

Business Service
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chantirajv@agmail.com

Line id : chantirajv
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