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Following from my last post, the indigo vat
is finally ready to be used after many days
fermenting directly on the sun. The heat of
the sun allowed the fermentation to take its
course, making the clay pot suitable for this
task since it retains the heat much longer.
I'm now working on the details for the only
two workshops I'm holding this year, one in
the summer and one in the fall. For those of
you that are already on my waiting list, you
will have the opportunity to sign up first
before the general public. Juana and | will
be teaching this workshop and even with
two of us, we are only able to take 12
students. Please stay tuned for more
details.
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WORLD

Home Events Celebs Schedule Press Contact Us
IMIMA o
MMA WORLD EXPO SPONSORS Y ' A i
WORLD Home Events Celebs Schedt :

Event Audience & Demographics |EESEERE -

CONSUMER ATTENDEE PROFILE:

Jonoutewienes OGS % | =

Audlence Age:
*18 - 25 21%
*26 - 35 49%
*36 - 45 21%

Looking to Purchase:

*Apparel 76%
*Gear 64%
*Equipment 51%
*Memberships 55%

*Health Products 61%

89% of attendees polled would attend 2 or more Expos within a single year!

BUSINESS ATTENDEE PROFILE:

Timeline to Purchase:

‘Immediate 37%
*O - 3 Months 44%
*3 + Months 19%
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kitchen textile

CoDEDEOCDED®

C}f» Collab Is Exactly What Our...

|,f

. linen tea towel - navy and

104"x60" Linen Kitchen white stripes | JUNE

Textiles Tablecloth Natural...

———

Bloomingyville - Nordic home
& interior design

Studiopatro: Kltchen Textiles

& Holiday Gifts &
The 18th-century country

house of Chelsea Textiles f...
3o




WHAT 1S THAILAND
TRUST MARK
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HIGH STANDARD
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GREEN INDUSTRY
1aSumsSusosinnsiugamnnssuliivas:oud 2 Uoamstlie

(Green Industry) luodhedon nSoldSu ISO 14001

SOCIAL RESPONSIBILITY
omsdudufianssufidrledivoansanudodeony (CSR In
& CSR after process)

THAI LABOUR STANDARD

IBumsSusounaspurseslng (Usn. cooo = den)
Ouodedos ‘“

_ S




2. 38318anaaasigdsune v s wnglas Yo 1l
AU LU -->> nanaliii

/

IWWSuUigULLBIaZAa RN PO m—— WSUUAYUAUANNNS DN
UDIUS LN

szuUNNsUNAT9 ANSLHDY uTS.I‘IJ'\f.I

One Belt One 5, BREXIT,

AUNFT G536 IVeNiismil

15



ANNSIN -->

RIS EHEAR

dunvNnaIn GDP ansauusin
Usrnns dunu oy snele/Anas
g

*  ASN9ANYUMY/ ANHAUILLUK

¢ A9UuANUATAIINALLGIU

U7 L naaliiu

PROJECTED GDP AND URBANIZATION GROWTH

30% Cambodia e
20% 144% .Vie.tnam 27% 145%
— Thailand T
0 0
g . 19% 77% 26% 154%
o ’ ®  Indonesia ® Myanmar
= 15% 96% 18% 202%
2 15% Philippines
3 11%.149 %
_§ 10% Brunei °
= 5%.58% Malaysia
5% Singapore 8% 111%
0% 48%
0% bt
0% 50% 100% 150% 200%
GDP Growth
B Urbanization Growth M GDP Growth

Source GDP and Urbanization Growth: International Monetary Fund and UN World Urbanization Prospectus, 2019-2033 data
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FIGURE 0.1 What is measured in Doing Business?

. . . Dealing with Operating in a
Opening Getting a Accessing 9 P g.
‘ ) _ day-to-day secure business
a business location finance : :
operations environment

@ODOOOHOLOOE OO

Startinga Employing Dealing with  Getting  Registering  Getting  Protecting  Paying  Trading  Contracting Enforcing  Resolving
business ~ workers  construction electricity  property credit minority taxes across with the contracts  insolvency
permits investors borders  government

(coming soon)
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ENGLISHv | Q

@ LQE[DYVORLD BANK D O I N G B U SI N ESS Measuring Business Regulations

f v » o

HOME DATA RANKINGS REPORTS SUBNATIONAL METHODOLOGY RESEARCH BUSINESS REFORMS LAW LIBRARY CONTRIBUTORS ABOUT

Economy Doing Rank within Starting a Dealing with Getting Electricity Registering
s Rank v group Business Construction Property
Permits

Korea, Rep. -] 33 12 2 40
United States 6 55 24 64 39
Georgia 7 2 21 42 5

United Kingdom 8 18 23 8 4
Norway 9 25 22 44 15
Sweden 10 39 31 10 9
Lithuania 1" 34 10 15 4
Malaysia 4 12 126 2 4 33
Mauritius 13 20 8 28 23
Armtraiies A - a1 - P

ENGLISHv | Q

DYVORLD BANK DO | N G B U Sl N Ess Measuring Business Regulations

f v » 2

DATA RANKINGS REPORTS SUBNATIONAL METHODOLOGY RESEARCH BUSINESS REFORMS LAW LIBRARY CONTRIBUTORS ABOUT

Rankings on Doing Business topics (1-190) - Cambodia

Starting Dealing Registering Getting Protecting Paying Trading Enforcing Resolving
a with e Property Credit Minority e across Contracts Insolvency
Business Construction Investors Borders
Permits

18
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Brexit and Beyoﬁd:
Ride the Brexit Wave to Closer

Ecomomic Partnership

o/ o/ o’ o

UM G736 ATeniiaenl

21



DU IAU na Il

seuiihunslunanaligdn -->

AdAA Uszmea Ussinanaainann
aaat e ( niche market )

YUNAVDINAR AL

India

— rmr abr e R s dey

o o Lwan Twrens Burdey
®  Mavorw Copas
®  Shaw ot Uman Tarvitry Capree

R e e L S
Tty 4okt 4 wne B ap e o Pt e e s News

M e "
L) .




DU 11U manlnii

seuihuanolusaslidn -->

AdAA Uszne Uszinnaainana
aataanne ( niche market )

YUIAYUDNAAIN R

BIFF&BIL  RBIG+BIH ||l|”””

STYLE
ASIA’S MOST STYLISH FAIR

FASHION | GIFTRHOUSEWARE | FURNITURE

19-23 APRIL 2018

@BITEC, BANGKOK, THAILAND i

DIPZ.

insmam
mewmiedist

EDITOR

domillow
/wuu mmw

Mm'luli@mmmm Ve
hhm A wlunnlmmmvw
Mmmbm RO s
wmmmmnm 1Pet Culure] i o
i\i’!ﬁhﬂmm mmqm S
ioias Doy
isdaliini sl omividui

sl

mmqm‘ulw rmm“lﬁ e
e g

2. o l 4na doa d
e mmﬂmwmm'u e
sl indssnsisandiis

Cosprion i) wasdoviemrirssnseutss

e
indvidangsh 465 noegery 1 4130
¥ oA s

meu s 50 gy (0686

e wnarmegianomeiing

i e

23

Hidnsersiafiouiss seateisinue
mm.‘vmnm_«mm nn.\.wnnrwm
v

i n:‘vr

Ul
wdrmnnls

i tﬁMlL]'ﬂ ﬁ"f AR LB
punsscaelien

msiaufouan
canododidenlan

LATIN AMERICA
109 34%
NORTH AMERICA

88 18%

¢ WESTERN EUROPE

86 08%
MNm
5.'7' 5%
@LEEBNAFRKA
09 45k
ASIA PACIFIC

117 6%

AUSTRALASIA

32 0%




seuithnunslusnanlidn -->

AHAA Uszmea Ussinnaainann
naatn e ( niche market )

YUNAVDINAR AL

The gaps in income between upper-income and middle- and lower-income
households are rising, and the share held by middle-income households is falling

ﬁ D Median household income, in 2018 dollars, and share of U.S. aggregate household income, by income tier

Income Share of U.S. aggregate income

m Upper = Middle » Lower

$207,400 - N
€ Income
2018 86,600

48
43

2000 81,700 29 Upper income

28,200
Lower income
20,000

1970 2018

Note: Households are assigned to income tiers based on their size-adjusted income. Incomes are scaled to reflect a three-person household.
Revisions to the Current Population Survey affect the comparison of income data from 2014 onwards. See Methodology for details.

Source: Pew Research Center analysis of the Current Population Survey, Annual Social and Economic Supplements (IPUMS).

“Most Americans Say There Is Too Much Economic Inequality in the U.S., but Fewer Than Half Call It a Top Priority”

PEW RESEARCH CENTER
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GAME CHANGERS Ipsos
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: 2. Growing
1. Dynamlc Opportunity and

Populations Growing Inequality

: - "' ‘1‘— .
e, ke

Ageing The left Necessity Changing our New illnesses,
people? behind? not choice? behaviour? tired planet?

6. Rise of individual g 8. Cultural q
choice and fracturing of convergence and 9. Always on versus
the mass market social cohesion increasing extremes off the grid

Will we enjoy How safe will More Work-life Where are
the ride? we feel? tension? balance? we heading?

GAME CHANGERS Ipsos
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NO GOOD HEALTH QUALITY GENDER CLEANWATER
POVERTY UNGER AND WELL-BEING EDUCATION EQUALITY AND SANITATION

DECENT WORK AND 4 1 0 REDUCED
ECONOMIC GROWTH INEUUAlITIES

i\l/" 4-)

v

1 wcowmies’ §f 12 corsuero

N8 30

ANDPRODUCTION
16 PEACE, JUSTICE 17 PARTNERSHIPS

13 CLIMATE 1 4 LIFE 15
ACTION BELOW WATER ON LAN AND STRONG FOR THE GOALS SUSTAINABLE
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o = > | D
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NORNIBDITYINTINNABNALABS (Computer Related Crime)
sufitnnUszasd lumsduasasdaan ananuiafiiisidudayainans suis
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dsauLne

nqnmﬂm‘suanLﬂﬁ'ﬂui’mgamqﬁtﬁnmaﬁné (Electronic Data
Interchange: EDI)
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Basic Elements on a Food Packaging Label

NASAA \! 5.\;‘:,"\:: SR AUSTRALIAN On closer inspection, you'll see there are usually five elements
ceried organic S EFCY B SN?  (@)CERTIFIED . : - :
\\\\.‘f..f/// e\ 5 ORGANIC to contain, unless a food producer is exempted from labeling tl
rano® K2 sw“@

‘contro :
QOMo" FeAV AN

S '
/Y e\
USDA ) ey

o :

@ are:

e statement of identity, Nutrition Facts

8 servings per container

the product’s net weight,

Serving size 2/3 cup (55g)
- ¢ manufacturer’s address, e
® nutrition facts, and Calories 230
% DV*
® ingredients list 12% [ Total Fat 89
[ 5% | Saturated Fat 1g
Trans Fat 0g

Packed in an

May contain ...

May contain
traces of...

environment
where ... may be
present

Made in a facility
that also
processes ...

Produced in a
factory which
handles ...

Produced on
shared
equipment which
also processes ...

Made on the
same production
line as...

Made ina
production area
that also uses ...

No nuts in
ingredients,
but cannot
guarantee to
be nut-free

Not suitable for

allergy sufferers

Due to methods
used in the
manufacture of
this product, 1t
may oceasionally
contain..

May be present:

(used by
VITAL™ 2.0)

30

AATININNNS

0% | Cholesterol Omg
7% | Sodium 160mg
12% | Total Carbs 37g
14% Dietary Fiber 4g
Sugars 1g
Added Sugars 0g
Protein 3g

et e e =y
10% | Vitamin D 2mcg

20% | Calcium 260mg
45% | lron 8mg
5% | Potassium 235mg

* Footnote on Dadly Values (DV) and calories
reference to be inserted here.

(3

=)

W57 BUEIR 6N



M319U5249225LnULAA

saa N AUSTRALIAR.
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ORGANIC

‘ control
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o Packed in an Mad %@
May contain May contain environment :hi:tzlf:g Ly
traces of... where ... may be processes ...
present
Produced ina PP?] ucedl . Made on the Made ina
factory which Sacinment Shiak same production production area
handles ... eqiip line as.., that also uses ...
also processes ...
No nuts in Due to methods May be present:
ingredients, Not suitable for used in the
but cannot o
i all this product, it
guaran ergy sufferers may occasionally (used by
be nut-free contain. .. VITAL™ 2,0)

32

AU G36 ATeniseil




U Elﬁvl‘l/ﬁu mmmvlvm

Nutrition Facts

8 servings per container

Serving size 2/3 cup (559)
Amount per 2/3 cup

Calories 230
% DV*

12% | Total Fat 8g

5% | Saturated Fat 1g
Trans Fat Og

0% | Cholesterol O0mg

7% | Sodium 160mg
12% | Total Carbs 379
14% Dietary Fiber 4g

Sugars 1g
Added Sugars 0g

Protein 39

10% | Vitamin D 2mcg

20% | Calcium 260mg
45% | lron 8mg

5% | Potassium 235mg

* Footnote on Dady Values (DV) and calones
reference 1o be inserted here.

AT AAIND NS

Basic Elements on a Food Packaging Label

On closer inspection, you'll see there are usually five elements

to contain, unless a food producer is exempted_from labeling tl

dre.

33

statement of identity,
the product’s net weight,
manufacturer’s address,
nutrition facts, and
ingredients list
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Annex 2: Ethical Trading Initiative (ETI)
http://www.ethicaltrade.org/

‘The Ethical Trading Initiative (ETI) is a ground-breaking alliance of companies, trade unions and voluntary
organisations. We work in partnership to improve the lives of poor and vulnerable workers across the globe who make or
grow consumer goods - everything from tea to T-shirts, from flowers to footballs.’

The ETl base code is the reference used by Tesco (in addition to labour laws where the site/supplier is based). The base

code is derived from International Labour Organisation (ILO) core conventions and covers 9 key areas:

Employmentis freely chosen

Freedom of association and the right to collective bargaining is respected

Working conditions are safe and hygienic

Child labour shall not be used

Living wages are paid

Working hours are not excessive

No discrimination is practised CO d e Of CcO d UCt 193 Tes CcCO
Regular employment is provided o

No harsh or inhumane treatment is allowed UL

The base code is available in a variety of languages:
http://www.ethicaltrade.org/resources/key-eti-resources/eti-base-code

AUNT G736 Teniiaeil
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B2B
a1l E Commerce iassniiunis
USNSANS VDA
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130 Shusanooulaud

EASE OF USE

CHOICE AND
FLEXIBILITY OF
TEMPLATES

SEO

BASIC FUNCTIONS

ProDuUCT
PRESENTATION

ProDuUCT
VARIANTS

CART FUNCTION

USER RATINGS

s websitetooltester.com

) shopify

Shopify Review

4.7/5

‘£COMMERCE

BigCommerce
Review

4.6/5

(7L commERcE

WooCommerce
Review

4.4/5

2

SQUARE
Square
Ecomr
Revi

4.4

We use cookies to ensure that we give you the best experience on our website. Our work is supported by affiliate commissions. Learn more. OK
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Trader Joe's Mochi Ice Cream Show Down
May 23, 2019

ucy mocha

040’/."@"2 VEZOENT, r{
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’gﬂtﬁ; 'ze
essert
Gree n‘l‘ea

Auns Igoduke
essert
Strawberry g

LEAF CREATION CO.LTD.

aw 111/27 Moo.6, Sanklang, Sankamphaeng,
Chiang Mai, 50130

ET Mr. Poramet Sai-Uparach

B¥-4m ™MD

E-mail mrieaf99@gmail.com, mrleafbiz@gmail.com

RERE (66) 86 182 3589

RuF 2016

MOQ 1,000 USD

b o3 | [0 JOEM [ JODM | o JSmall Lot Order
INMER  Chiang Mai

HEER 2 Times
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Together Freight International Co.,Ltd.
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» A Day in the Life of a Sales Representative -
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Critical

thinking skills
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Panpuri takes Tokyo

May 26. 2017

Azuma Makoto's dramatic floral installation “Flowers in Oil” commmands
attention in the store.
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s blackcanyonthai.com

N INIIN 7 b
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more..>>

br. Learn how to create your own.

China South Korea

o Afghanistan”’
Iran

Pékistan e East China Sea
1 Nepal.—_,
idi Arabia india ¢ Mvann;M

Oman Burr =
( Philippine Sea

Yemen i- South

[ B\ [ u China Sea
@ Bay of Bengal I s o
Gulf of Aden Arabian Sea ietham P ppines
1 24
Laccadive Sea |
omalia =2

S S, SENS. v .

Indonesia |
“ Banda Sea Papua New
w é Arafura Seal Guinea

Google My Maps
NT Coral Sea
PRODUCTS
Beverage

Food
Bakery

LOCATIONS

Branches

ABOUT US NEWS & EVENTS
About us News
Coffee Story CSR

Careers
Gelatoni

Visual Menu
Delivery
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© All rights reserved 2014. Black Canyon (Thailand) Co. Ltd
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e http://www.google.com
e http://'www.yahoo.com
e http://www.live.com

e http://www.bing.com

e http://www.ask.com

alt%a" AﬁAOL @eeves %wldnet

(\ CompuServe. dogp] 5 0

Google @

M (2] Shopping.com: YA_HOO’

msn*’

NF2UAUNITNINIUYDN Search Engine
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On line Search Engine, SEO

a2 Msansy Tus Taniu lad

J
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v
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J

TusTaniu wuuiiaadn &/ Black Hat vs White Hat

Pay-Per-Click Tasaneaulad Q/ Search Engine Apazls
nsaaneaulay @A le

= o .
a9 1183 Search Engine

HTML, XHTML waz HTMLS5

uasu TudsTunivles SEO

Vulee: Andamanguide.com
ATNAYUHT: andaman
DUAL: 1-5 970 4,780,000 518115

http://www.google.co.th/search?hl=th&g=andaman&meta=

ulwe: RuenRakStudio.com

AnTiAUNN: phuket wedding

DUAL: 1-20 9710 515,000 57189015
http://www.google.co.th/search?q=phuket+wedding&hl=th&start=10&sa=N

ar

© q areeanay TusTanuled SEO winAx

ARADEDUDINLANNLAN

gasualinu luns 5uvin SEO waz 5uTusTun iy aaas lunnsduuy Tans!

Tns: 076 529 800 (1781 9.00 W. §4 18.00 W.) 3 a@@@Iu 081 970 3646, 089 289
9021 (AaBA 24 U.4.) H3D &4 e-mail N1# info@workboxs.com
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* On line : Business Matching

5. angagndls Yaanalvin
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£
. | (1 IPF - —
O - =y : —_
- ( ™ VeV Asian Trade Promotion Forum
Site Top > Supplier lists / Matching sites
Supplier lists / Matching sites About ATPF

Links to online matching and company search sites of ATPF country/region.

Australia (Austrade: Australian Trade and Investment Commission) Contact &

Australian Suppliers Directory

Search engine of Australian products and services to overseas buyers.

Chinese Taipei (TWTC: Taipei World Trade Center) Contact &

Taiwantrade ©

Operated by the Taipei World Trade Center, Taiwantrade is an online sourcing platform that enables buyers to find supplier
partners in a wide range of industries, such as semiconductors, information technology, machinery, auto parts, bicycles,
and hardware. Taiwantrade is backed by the government, and its membership includes over 90 percent of the economy's
exporting companies.

Hong Kong (HKTDC: Hong Kong Trade Development Council) Contact &

hktdc.com Online Marketplace

www.hktdc.com is a trusted online marketplace connecting worldwide buyers with 120,000+ quality wholesale

60

Topics

Trade Fair Search

Supplier/Matching Sites

FAQ/ Contact

Top Page

Member Organization

Australia

Bangladesh
Brunei
Cambodia
China

Chinese Taipei

{ I PREOES y SRS

Singapore (IE Singapore: International Enterprise Singapore) Contact &

Sri Lanka (SLEDB: Sri Lanka Export Development Board) Contact &

Exporters Directory ©

Showcase of Sri Lanka's Service Exporters

eMARKETPLACE ©

Thailand (DITP: Department of International Trade Promotion) Contact &

Thai Exporter Directory

The list of Thai exporters registered with the Department of International Trade Promotion, Ministry of Commerce, Thailand

Thailand Official B2B E-Marketplace |

Thailand B2B E-Marketplace : In order to enable entrepreneurs, especially SMEs, to promote their products and services to
potential buyers around the world at a lower cost, the DITP officially launched Thailand's B2B E-Marketplace through
"thaitrade.com” on September 1, 2011. Under this project, members have been receiving training on online trading,

techniques and E-Commerce marketing tools.

[ a o o’ o

U9 S Veniseil




WA/ Ifoedls
* On line : Business Matching

FOR BUYER

HOW T0?

ONLINE BUSINESS MATCHING

0 SIGN UP

MULTIMEDIA ONLINE VIRTUAL EXMIBITION

VERIFY EMAIL ADDRESS

0 50 THAI COMPANIES e THAI COMPANIES 0 REQUEST A MEETING
PROFILE

M ' v E Film Sale Aﬁll.@‘l.ﬂ!"lbuﬂon

Home ABOUT US cowrants ONUNE BUSINESS MATCHNG conTACT

FILM PRODUCTION AND DISTRIBUTION

... A aag @ i

Request a meeting

61



sthaitrade.com

Online Business Matching

Online Business Matching

- fwiaweasgshanudaiasdsanaannmmnys Tan snunaiulaes

- @ NIRNANHNEIUNAN LAMNANNEZAINADNENI TN RN E LAZAA AT

- adradesaransdn ludsema lviie laalidaaaunieldiasangsianianiins

% s stylebangkokfair.com

133ua2 “STYLE Bangkok Telematching in LOVE”
e “ a [ Y a v & '
News Clippings fanssnTugLesINIsAauAl laa laduazunzuruaspaulad

=p JuusnilaniaugLesn gasaan Ing-iiduiunsié 84 ¢
Trade

10 - 12 March 2021
(10:00 am - 6:00 pm)

Public
13 - 14 March 2021
(10:00 am - 9:00 pm)

Venue

BITEC EH 98-109,
Bangna, Bangkok,
Thailand
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aAsuavlasun1sA1s=kIvUs:InA (DITP)
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e ABELUNTINIIU TIUIU 217 578 HELU159UL0591550 31U 85 f uazlunannosy

aau-(a UuvauwsSuuilQu WUsHAS 319U 4 518 lAuA BigBasket (na1mduLie), Tmall Global Partner (na1nduw),

PP CloudCommerce (na1naLTeL/014301/8l5U) way JatujakMall (nananalan)
fl. .

gsrgasasrBorder ﬁ?"ﬁ DI @ ”
. | Cro oss-Border
hsmooulaUTUA0A 0l

| e-Commerc

Solutions & Business Match

I

A

a\lIaSUﬂ'lSﬂ'l00UIEIUV'IIJWSUIIFIU

www.chiangmainews.co.th # ®® @ ® @chiangmainews
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|

%
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W2EAN Ifosls
< > C ssook.thaitrade.com UNEER % G L LT
Need help? 1169 (Thailand only) +66-2-5077825 (Outside Thailand) contact@thaitrade.com L5g Ib
A THAITRADECOM
SNK Products v  Search entire store here... n g
= Categories v For Buyer v Press Center v Help

Buying Request List

Knowledge
souluaundnguig  Benefits
=1V]
3ua:zaon Jasone
diooniiguadalrgtouaniul!

Become a Seller

Promoted Products

e .
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WHERE LOCAL DESIGNERS
MEET GLOBAL BUYERS

In line with the government’s policy in
promoting Thailand as the production and
export hub of quality lifestyle products of the
region, STYLE Bangkok October 2019
provided a one-stop sourcing platform for
buyers from around the world to handpick
their desired products, meet face-to-face
with local designers, and expand business
collaboration. For Thai designers and local
craftsmen, the Fair offered opportunities to
showcase their creativity, unique designs,
and exquisite lifestyle products that are rare
to find elsewhere.

3
,

EXHIBITOR KEY STATS

8509 Thai exhibitors, 1,653 booths

127 companies of overseas exhibitors, 188 booths

VISITOR KEY STATS

2

Trade Value 39,042
1 ’ 3 66 visitors from
million baht 6/, countries

Exhibitor numbers 986 companies 1 y 841 booths

——

e
-_—

Overseas exhibitors: Taiwan, Vietnam, Hong Kong, China, Ghana, Japan, India, Malaysia, South Korea, and CLMV countries

TOP 5 MOST VISITING COUNTRIES

Taiwan

5 USA ‘
" ——c
~—

Japan

China

Q Hong Kong

No.4

No.2

No.1

No.3 No.5

66

HIGHLIGHT EXHIBITIONS

Presented under the theme
“Crenovative Origin”, STYLE
Bangkok October 2019
underpinned the outstanding
features of Thai lifestyle products
that reflect an impeccable
combination of Creativity,
Innovation, and Thai Original
identity to global audience.

Apart from the eye-catching
designs with modern twist,
the Fair also featured more
than 20 exciting showcases
and exhibitions that put
spotlight on the high potential
markets worldwide. Some of
the highlight exhibitions are
Innovation plus Design Style
Café, Talent Thai & Designers’
Room, Design Excellence
Award 2019, Designer of the
Year 2019, Art Zone, Qurated
Fashion Incubation, Trend
Forum 2020, and Material
Solution, among many others.
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1314 Sat 20 Jun e NULLAMIAUAN Trade fairs

BANGKOK GEMS
t & JEWELRY FAIR
.6(7 Edition September 20 26

» 2 59% @ )

e pbkkgems.com

With over 90% of Thai jewelers operating as SMEs, the variety of jewelry designs is endless. For the 61 edition of the
Bangkok Gems & Jewelry Fair, the DITP has carefully selected over 100 small jewelry brands with great potential for
The New Faces showcase that is bigger and better than previous editions of the fair.

From brands specializing in dainty designs to brands proudly showcasing bold statement jewelry, from classic, timeless
designs to abstract and cutting-edge pieces for the fashionista, find them all at The New Faces showcasel!

AC Jewelry

Add Lawan Narksook
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Knock door mission




AEC

BUSINESS
SUPPORT

| =
e | [ ] = |
dud AEC Business Center i §11neudaLaann1san lu
AU sz o LIB9unyd Rl BUSINESS
T—— ‘ o
-

e —

Thai Trade Center , Vientiane
Business Service
6.9K Likes

See Page

Thai Trade Center, Vientiane

Write a comment...
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chantirajv@agmail.com

Line id : chantirajv
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