


Whlle the tradrtlonal Ietfer"mall still remalnsanw'w | -
7o ?:mportant mcome source for the postal opemtors, {

Y ;‘ - '-flpackets cmd parcei 'by_fPosts worldw:de mcreased by
' " e h e 357 mllllon ltems In As:a and

( BZB) e commeree, '_f.alued at morefthan $15 trllllon
"thls segmem lSégrOW1ng faster espec:dlly m As:a and




j-"_?f}hat are people onllne?

o The most common purchases made onllne are for electronlcs and dlgrtal

_‘ ";,medla, lncIudmg wdeo games, mus:c downloads, e- books, computers and
-phones. The next sector is the fashlon lndustry, wrth cIothes and footwear R
accounting for almost one-thlrd of onlme p;_’”j,"f‘;,chases. 48‘}’ of people buy thelr :
'f ._:.{f'._grocerles onllne, and 11/ do all of thelr food,_shOppmg through an lnternet

“device. On mobile phones, however, it is sti ﬂPP.Spendrng purchases to’ e
. download content or in-app spendmg for addit onal features Wthh overtakes
_retall purchases as the maln choice , ‘ B 0 - |
e S e f"ln 2018 | has already seen a growmg

R deman:'"" for retail-based technology, .

: Vi_zﬂ_,whlch makes online shopping eas:er. f‘:.jf;.-.f <
_»,f"Leadlng the way in this sector e
’. ,%jls Amazon ( AMZN ) Wthh has produced;:
’fphysrcal reorder buttons for'common .
- f‘household ltems along w:th wrtual app- ?"j*f‘f"



https://www.nasdaq.com/symbol/amzn
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Ecammerce is growmg 23/ year-over.year yet 46/ of Amencan

malfbusmesses do nat—'have a webs:te. -

. 53/ of global mternetus

N

.‘Department of Commerce 201 7)



https://www.forbes.com/sites/louiscolumbus/2016/09/12/predicting-the-future-of-b2b-e-commerce/#7cc7561e1eb9
http://www.cms-connected.com/News-Archive/January-2018/eCommerce-2017-Stats-Explained-for-Online-Retailers
https://www.bigcommerce.com/blog/ecommerce-trends/



https://www.cnbc.com/2018/01/03/amazon-grabbed-4-percent-of-all-us-retail-sales-in-2017-new-study.html
https://www.bigcommerce.com/blog/ecommerce-trends/
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GROWTH OF RETAIL ECOMMERCE SALES WORLOWIDE
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Great Britain, March, 2014 to 2018

March growth rates %

March growth rates year-on-year for amount spent in
department stores;

all sales (including internet) compared with internet only sales;
seasonally adjusted
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@ Department store sales (including internet) @ Department store sales (online only)



Indian Internet Economy Strong Despite New Restrictions
Funds raised by Indian internet companies 2013-2018

Funds raised by private internet companies in India
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@statistaCharts Source: Jefferies via Quartz India Stat|Sta E



1. Amazon

49.1%

2. eBay

I

7. QVC Group
B 1.2%

8. Macy's
B12%

9. Costco
B12% ** Top 10 US companies , Ranked by

10. Wayfair retail ecommerce sales share , 2018
Prax ( % of US retail ecommerce sales )




Alibaba continues to lead retail e-commerce sales in China
Top 10 e-commerce retailers in China as of June 2018, by sales share”
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.COM
Pinduoduo mss -5.2%

Suning suninG &5 [l 1.9%

JD.com

Vip.com %ﬂgo?n l1.8%

Gome |0.7%
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Amazon China an\?[é?o%.cn |0.7%

Yihaodian I8 ncn | 0.7%
Dangdang 93.com |0.2%

J umei JUMELCOM

* Incl. products or services ordered using internet via any device,
@ @ @ regardless of the method of payment or fulfillment.

@statistaCharts Source: eMarketer StatISta 5
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,_5;"j"*~Amazon 's proﬂtshlt a record' SZ 53bn (£1»9bn) in QZ thls year,dnven by lts e
,dommance in ’e-Commerce and growmg demand for ItS Iucratlve cloud computmg

» ./_-

- services.



https://techcrunch.com/2018/07/18/amazons-prime-day-again-became-the-biggest-sales-day-in-its-history/

‘“Allbaba e- commerce marketplace
; far Q3 2018 ‘

e Ahbaba s annuaI act‘lve consumers mcreased by 25 mllllon and reached
601 million.i in the 12 months ended September 30 2018 @ -

. ‘Alibaba dellvered robust revenue growth .af754/ for quarter Q3 2018

, Taobao moblle app saw a total of 666 mrlhan MAU e

an /ncrease of 54/ year-over-year.

‘f’-— Annual actrve consumers on Allbaba S Chma retall'marketplaces reached 601 mrlhon .
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RO e

n ease of 25 mlllron from the 12-month perrod ended June 30 2018

=Net i mcome attrrbutable to otdmary e
;fshareholders was RMB20,033 million ( US$2 917
'-;‘?-milllon), and net lncome Was RMBI8 241 mrlllan
"'(US$2,656 mllllon), representmg a year-on-year

&



Q4 2018 Q4 2017

Revenue $19.6 billion  $16.9 billion

Net income (loss) $701 million)  ($140 million

GAAP earnings (loss) per diluted ADS (3048 $0.10







THE FUTURE OF DELIVERY SERVICES

QUICK DELIVERY
79% of US consumers 73% of survey
said they're more than participants said
willing to request that they would
drone delivery if their pay up to $10 for

package could be

drone delivery.
delivered within an hour.

- The Walker Sands

“ 40% of parcels will

be delivered within
2 hours by 2028.




SAME-DAY DELIVERY

DIFFICULTIES

77% of warehouses said
that delivering products

on the same day is their
: biggest challenge.

CONSUMERS’™ EXPECTATIONS QUICK
DELIVERY

38% of shoppers expect high street BOOSTS SALES

retailers to offer same-day delivery.

72% of shoppers
would shop more

A— and spend more if

same day delivery
was available.

- Stuart









